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Who Was Interviewed

150 people were interviewed, spread evenly throughout Kinneil Woods,
Banknock Pathways to the Forth and Clyde, and the National Cycle Route at
Armadale. All interviews were completed from 8" to 13" August 2005. The
average length of an interview was around ten minutes, with some completed in
just five minutes, and others taking around 40 minutes. This was found largely to
be related to the interest/enthusiasm of the interviewee with regard to the natural
environment.

The Characteristics of Respondents
66% of respondents were male. 34% were female.

The age of respondents ranged from 16 to over 80. 53% of all
respondents were under the age of 50, and 47% were over the age of fifty.

The employment status of interviewees most commonly included those
working full-time and those who were retired.

14% of interviewees said that they had a long-term limiting health
problem, iliness or disability.

98% of interviewees were White British. However, minority ethnic groups
represented included ‘Other White’.

87% of interviewees lived locally within the Central Scotland Forest Area.
However, 13% were from outside of the area. The majority of this latter
group had travelled from other towns in the United Kingdom.

THERE WERE NO PROBLEMS WITH ANY OF THE ABOVE
CLASSIFICATION QUESTIONS, ASKED OF RESPONDENTS, NOR IN
SECURING A BROAD SPECTRUM OF PEOPLE OF VARYING
CHARACTERISTICS TO INTERVIEW.
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Frequency of Use of the Site

Over 70% of respondents were using the site at which they were interviewed at
least weekly. 13% of respondents were making their first visit to the site.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Length of Time on Site

The length of time on site varied from twenty minutes to eight hours, with the
most common duration being 1-2 hours.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Duration of Use of the Site

Respondents had been using sites for less than a year up to 67 years! The most
common length of usage was between 1 and 5 years.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Rationale for Use of the Site

Respondents were most commonly using one of the three sites for dog walking,
and walking for pleasure. However, other reasons included relaxation, fresh air,
cycling, ‘tranquility’, bird watching and nature study, fishing, and ‘socialising’.

THERE WERE NO PROBLEMS WITH THIS QUESTION.
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Rationale for Use of the Site In Preference to a Mo re Noted
Beauty Spot

By far the most common reason for using one of the three sites rather than a
more noted beauty spot was simply due to site locality and convenience:

"its on my doorstep"
"its local for me and its beautiful around here"
"it follows the line of the canal”
"it's easily accessible by cycle"
"its great here"
"l just like walking around my locality"
"its local and relatively safe"

"its local - | only have to travel a short distanc e to get here"
“its all on my doorstep... what more could you ask"

"these are good areas and local for me".

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Regularly Undertaken Activities on the Site

Walking, dog walking and cycling were those activities most often being
undertaken by respondents at the three sites.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Perceptions of Maintenance of the Site

Just under 70% of respondents felt that the site at which they were interviewed
was well looked after and maintained. However, 30% disagreed. This
disagreement was spread throughout each of the three sites — with no ‘hotspots’
emerging.

THERE WERE NO PROBLEMS WITH THIS QUESTION.
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Improving Maintenance of the Site

Improvements to pathways were most often suggested by those respondents
who felt that the sites lacked adequate maintenance in this respect.

THERE WERE NO PROBLEMS WITH THIS QUESTION.
Perceived Importance of Access to the Site

The vast majority of respondents (99%) at all three sites regarded their having
access to the site as important.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Attitude Statements

Makes me feel healthier

The vast majority of respondents (98%) agreed with this statement.
Makes me feel more relaxed

The vast majority of respondents (98%) agreed with this statement.
Increases my awareness of nature & the environment
The vast majority of respondents (98%) agreed with this statement.
Generally makes me feel good

The vast majority of respondents (97%) agreed with this statement.
| feel safe on this site

Just over 70% of respondents agreed with this statement. However, 20% had a
neutral view and the remainder disagreed.

Provides me with more choice of things to do

45% of respondents agreed with this statement. However, 31% had a neutral
view and the remainder disagreed.
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Gives me opportunities to meet people

Just over 70% of respondents agreed with this statement. However, 20% had a
neutral view and the remainder disagreed.

Is good for my children

The vast majority of respondents with children agreed with this statement.

Screens out local roads/factories/eyesores

The vast majority of respondents (91%) agreed with this statement.

Raises pride in the local area
The vast majority of respondents (87%) agreed with this statement.
THERE WERE NO PROBLEMS WITH THESE STATEMENTS.

Other potential site benefits mentioned by respondents included the promotion of
a healthier lifestyle, the provision of a sanctuary for wildlife, relaxation, escaping
traffic in a clean environment and enabling ‘amazing views’.

Site Improvements

The most common site improvements suggested by respondents focused on
facilities to prevent and deal with litter and rubbish:

"Just need better litter collection”
"there are no litter bins around here"
"there is a lot of litter about"
"there is only tidiness to be improved on"
"keep it tidy"
together with the provision of refreshments and picnic areas:
"a waterhole somewhere would be good"
"generally to have some sort of refreshments along the way"

"more eating places”
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"some refreshment areas for people walking or cycli ng
and:
"toilets please... I'm dying for a wee!!"

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Awareness of the Central Scotland Forest
39% of respondents had heard of the Central Scotland Forest.

THERE WERE NO PROBLEMS WITH THIS QUESTION.
Perceptions of the Concept of the Central Scotland Forest
By far the most common early opinions of the Central Scotland Forest was
that it equated principally to peacefulness and tranquility , with
respondents stressing its importance to them in the context of ‘wonderful
landscapes’, promoting wildlife, health and relaxat ion
A selection of comments from respondents included:
"it's quiet and peaceful”
"it's opened my eyes up"
"it has lots of areas to walk and take my grandchil dren”
"I've heard and seen the long-term plans for the tr ~ ee planting but wasn't

sure who was managing it. I'm pleased to see this leaflet which has
opened up my eyes to what is around"

“I'm glad it's a big area with no buildings — it is a safe area for all to enjoy"
"it looks a good place to live in with what's going on"
"lots of access to the countryside”
"it's good and looks impressive"
"back to nature”

"its just a big area and I'm amazed by how bigiti  s"

"its away from the traffic... its fantastic here!"
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THERE WERE NO PROBLEMS WITH THIS QUESTION.

Awareness of Organisations

The Scottish Wildlife Trust (95%), the Forestry Commission of Scotland (85%)
and Scottish Natural Heritage (81%) were those organisations which
respondents were most likely to be aware of. However, early indications suggest
that just over a third of respondents (34%) had heard of the Central Scotland
Forest Trust, whilst just 9% had heard of the British Trust for Conservation
Volunteers.

Scottish Wildlife Trust 95%
Forestry Commission Scotland 85%
Scottish Natural Heritage 81%
Central Scotland Forest Trust 34%
British Trust for Conservation Volunteers 9%

Of those respondents who were aware of the Central Scotland Forest Trust, most
had seen either a leaflet or a sign.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Concluding the Pilot Survey

In overall terms the site survey pilot study was a resounding success. There
were no problems at all with any of the questions and at one point the
Researcher actually had people queuing up to be interviewed, such was the
interest in participating in the research!

It is interesting to note that users of the three specific sites appeared to be
slightly more aware of the Central Scotland Forest than those interviewed as part
of the random individuals’ survey. They were also more able to ‘wax lyrical’
about what the Forest meant to them, deviating much further than the ‘tree-
anchored’ descriptions provided by many of those in the aforementioned survey.

The only potential pitfalls of the site survey would appear to lie in selecting sites
at which there is a low level of regular people traffic. It is therefore vital that this
is borne in mind when selecting sites for the main survey.
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Who Was Interviewed

60 people were interviewed; 20 in areas of HIGH forest activity (Shotts and
Falkirk), 20 in areas of MEDIUM forest activity (Denny and Airdrie) and 20 in
areas of LOW forest activity (Linlithgow, Stonyburn and Loganlee). All interviews
were completed from Friday 29th to Sunday 31 July 2005. The average length
of an interview was around twenty minutes, with some completed in just ten
minutes, and others taking around 40 minutes. This was found largely to be
related to the interest/enthusiasm of the interviewee with regard to the natural
environment.

The Characteristics of Respondents
57% of respondents were male. 43% were female.

The age of respondents ranged from 16 to over 80. Half of all
respondents were under the age of 50, and half were over 50.

The employment status of interviewees most commonly included those
working full-time and those who were retired.

Around 20% of interviewees said that they had a long-term limiting health
problem, iliness or disability.

Almost 80% of interviewees were White British. However, minority ethnic
groups represented included White Irish, White other (mainly Europeans),
mixed race and Indian.

Just over 70% of interviewees lived locally within the Central Scotland
Forest Area. However almost 30% were from outside of the area. The
majority of this latter group were on holiday in the area. Towns that
respondents were from included Stonyburn, Shotts, Ladyfield, Langlees,
Carbonshore, Bonnybridge, Coatbridge, Airdrie, Edinburgh, Linlithgow,
Glenrothes, Cumbernauld, Stenhousemuir, Clitheroe, Hamilton and
Glasgow. Futher afield, cities/countries included Denmark, London,
Hamburg, New Delhi and Hanover.

THERE WERE NO PROBLEMS WITH ANY OF THE ABOVE
CLASSIFICATION QUESTIONS, ASKED OF RESPONDENTS, NOR IN
SECURING A BORAD SPECTRUM OF PEOPLE OF VARYING
CHARACTERISTICS TO INTERVIEW.
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The Best Things About the Area

Early indications of what respondents believe are the best things about the area
most commonly included the actual countryside :

“it’'s very quiet and peaceful with spectacular scen ery”
“the countryside and the views”
“the green areas and lovely scenery”
“it’s lovely for walks”
specific places :
“Cairn Papple Hill”
“Falcon Hill”
“the Forth Bridges”
“Armadale”
“Bee Craigs Country Park”
“Polkemmet Country Park”
“the woodland at Langlees is on my doorstep”
“the Falkirk Wheel... it's magnificent”
“the Forth and Clyde”
“Linlithgow Palace”
“Lanark”
“Strathclyde Park”
supporting facilities :
“great cycle paths and free parking”
“the facilities at the Falkirk wheel are good”

“canal paths, cycle paths and play parks for the ki ds”
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and people :
“lovely, friendly people”

“the Scots people”.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

The Worst Things About the Area

Early indications of the worst things about the area most commonly included
lacking/poor quality facilities

“the state of the high streets in Lanarkshire is te rrible”
“poor transport links and no shops”
“there’s not a lot around here”
“there are no cities and not enough outdoor activit ies”
“Grangemouth”
“transport, the condition of the roads and poor inv estment in housing”
“there are not enough shops in Bathgate”
“there is nothing but pubs and a club here”

“public transport is terrible after 6pm. Trying to get around the area takes
an eternity”

“there is nothing for teenagers to do”
and undesirable/anti-social behaviour
“litter and the dumping of cars and bikes”
“the druggies, down and outs and young kids drinkin g”
“young kids get drunk around here”.

THERE WERE NO PROBLEMS WITH THIS QUESTION.
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Attractiveness of the Area

Just over 60% of respondents considered the area in which they were
interviewed to be attractive. However, 18% held a neutral opinion, whilst the
remaining 20% considered the area to be unattractive.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Awareness of the Central Scotland Forest
Just 30% of respondents had heard of the Central Scotland Forest.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Perceptions of the Concept of the Central Scotland Forest

By far the most common early opinions of the Central Scotland Forest was that it
equated principally to ‘trees’ . Others described and associated it with:

Wildlife
Countryside
Views
Attractiveness
Preservation
Environment
Regeneration

A selection of comments from residents included:

“I think they are making an attempt to introduce mo re trees to the area for
environmental reasons”

“trying to preserve woods and wildlife”
“they look after forestry and picnic sites”
“areas where there are trees put in”
“trees and forestry”
“I think it is important. It's to do with trees”

“managing and sustaining the areas for our future”
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“it preserves wildlife and the man made planting ke eps the countryside
looking good”

“it's a scheme where the government is encouraging forest creation for the
purposes of recreation”

“it's about trying to preserve our woodlands”
“keeping the countryside tidy”
“it's just someone making money out of the land”

“I've seen the signs on the roads and it’s part of the local wildlife
attractions. They are trying to re-organise and re  develop the area”

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Importance of the Central Scotland Forest
Around three-quarters of respondents, when given a description of the Central
Scotland Forest, described it as important to them and their family. These
respondents commented:
“it’'s environmentally friendly”
“it's needed”
“it sustains wildlife”
“if we don’t sustain forests we are dead”
“all forests are needed to complement high density populations”

“it's good for the environment”

“it's extremely important. If they were to cut all the trees down we would
not be able to breathe”

“it’'s important for future generations”

“It's important to bring tourists to the area”

“it brings tourism and it's a sanctuary for wildlif e”
“I get so much reward from cycling around my local area”
Social Regeneration Consultants 14
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“it gives my grandkids somewhere to go”

“it keeps everybody in the community and makes the place look better”
“it's important for recreation purposes”

“it's important because it’s free, it's local and e veryone can enjoy it”
“I love the walks”

“I have a young family and hope that they will bene fit from living in an area
like this”

“everyone should care about and look after their en vironment”
“you can be outdoors within minutes”
“we need more green areas!”

“we work in the City and like to get out to the cou ntryside at the weekend
for fresh air”

“it's important because the majority of the Scottis h population live in this
area”

“I like the idea that there are parklands and open spaces on my doorstep”.
However, Around 20% did not feel it to be important ~ , commenting:

“I don’t have any interest in it. I'm a taxi driver so | don't get to see much of
it anyway”

“because of my age I'm not really interested”.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Walking and Cycling in the Central Scotland Forest Area

Around 43% of respondents said that they went walking or cycling in the Central
Scotland Forest Area. The frequency of this walking/cycling had increased,
decreased and stayed the same for roughly equal percentages of respondents.
Where change WAS evident, this was almost always attributed to personal
reasons including time, age and infirmity. Woodland, open areas and parks
emerged as the most popular places within the Forest for walking and cycling.

THERE WERE NO PROBLEMS WITH THIS QUESTION.
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Concerns About the Central Scotland Forest
A number of concerns about the Central Scotland Forest emerged in these early
stages of the research. These tended to relate to personal safety, a need to limit
the amount of building/development in the area and environmental abuse:
“the planting of deciduous trees”
“it's too boring”
“the dog dirt is bad in certain areas”

“they are building on it too much”

“l am just worried about its long-term future...that it's becoming
overdeveloped”

“there is poverty and drug abuse in the area”
“there seems to be a lot of building work in the ar ea”
“I wouldn’t like it to get too built up”
“don’t let it get overdeveloped and dense”
“you can get jumped on — especially when it's dark”
“it can be intimidating and frightening”

“progress is a little slow. We don’t see anything h appening that makes
local people interested”

“don’t plant too many trees”

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Attitude Statements

| FEEL SAFER LIVING IN THIS AREA SINCE WORK ON THE FOREST
STARTED

Many respondents were unsure about this question, with almost two thirds (67%)
saying that they did not know. A further 18% gave a neutral response.

IN OVERALL TERMS THIS AREA IS NOT AS GOOD AS IT USE D TO BE
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A much higher percentage of respondents were able to answer this statement.
Around 14% agreed, 23% had a neutral view and 36% disagreed. The
remainder (27%) were unsure.

| LIKE LIVING IN THIS AREA MORE SINCE THE FOREST BE GAN AND FEEL
THAT THE AREA IS IMPROVING

Again, many respondents were unsure about this question, with almost 55%
saying that they did not know and a further 13% giving a neutral response. 21%
agreed, whilst around 5% disagreed.

| FEEL THAT THE IMAGE OF THIS AREA HAS GONE DOWN IN RECENT
YEARS

A much higher percentage of respondents were able to answer this statement.
Around 22% agreed, 15% had a neutral view and 40% disagreed. The
remainder (23%) were unsure.

| FEEL SAFE GOING OUT IN THIS AREA/NEIGHBOURHOOD

Again, a high percentage of respondents were able to answer this statement.
Around 55% agreed, 7% had a neutral view and 17% disagreed. The remainder
(21%) were unsure.

THE ENVIRONMENT IN THIS AREA IS OF POOR QUALITY AND IN NEED OF
IMPROVEMENT

Again, a relatively high percentage of respondents were able to answer this
statement. Around 30% agreed, 15% had a neutral view and 27% disagreed.
The remainder (28%) were unsure.

| FEEL CONFIDENT IN MY AND MY FAMILYS FUTURE HERE

Again, the majority of respondents were able to answer this statement. Around
38% agreed, 12% had a neutral view and 15% disagreed. The remainder (35%)
were unsure.

THE AREA/NEIGHBOURHOOD HAS A LOT OF COMMUNITY SPIRI T
Again, the majority of respondents were able to answer this statement. Around
23% agreed, 8% had a neutral view and 38% disagreed. The remainder (31%)

were unsure.

THE FOREST IS NOT IMPORTANT TO ME AND MY FAMILY
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Again, the majority of respondents were able to answer this statement. Around
23% agreed, 10% had a neutral view and 62% disagreed. The remainder (5%)
were unsure.

| DON'T FEEL SAFE BEING IN THE FOREST

Again, the majority of respondents were able to answer this statement. Around
13% agreed, 32% had a neutral view and 42% disagreed. The remainder (13%)
were unsure.

MY HEALTH HAS IMPROVED SINCE THE FOREST HAS STARTED TO BE
CREATED

Respondents found this question extremely difficult to answer. 69% of
respondents were unsure, with just 13% agreeing, 13% holding a neutral view
and 5% disagreeing.

| AM HAPPIER AS A PERSON SINCE THE FOREST HAS START ED TO BE
CREATED

Respondents found this question extremely difficult to answer. 72% of
respondents were unsure, with just 10% agreeing, 25% holding a neutral view
and 5% disagreeing.

| MEET PEOPLE MORE FREQUENTLY SINCE THE FOREST HAS STARTED
TO BE CREATED

Respondents found this question extremely difficult to answer. 65% of
respondents were unsure, with just 10% agreeing, 25% holding a neutral view
and 5% disagreeing.

| AM LESS LIKELY TO STAY LIVING ROUND HERE NOW SINC E THE
FOREST HAS STARTED TO BE CREATED.

Respondents found this question extremely difficult to answer. 67% of
respondents were unsure, with just 3% agreeing, 7% holding a neutral view and
23% disagreeing.

| THINK TREES AND WOODLANDS IMPROVE THE LANDSCAPRE
The majority of respondents were able to answer this statement. Around 92%
agreed, 2% had a neutral view and 2% disagreed. The remainder (2%) were

unsure.

| HAVE NO INTEREST IN THE ENVIRONMENT
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The majority of respondents were able to answer this statement. Around 7%
agreed, 6% had a neutral view and 87% disagreed. No one was unsure.

| THINK IT IS MORE IMPORTANT TO PLANT BROAD LEAF/DE CIDUOUS
TREES THAN CONIFERS

The majority of respondents were able to answer this statement. Around 50%
agreed, 22% had a neutral view and 3% disagreed. The remainder (25%) were
unsure.

THERE WERE THUS PROBLEMS WITH THE FOLLOWING SIX ATTITUDE
STATEMENTS DUE TO THE FACT THAT 30% OF RESPONDENTS DID NOT
LIVE IN THE AREA, AND THAT MANY RESPONDENTS WERE SIMPLY
UNAWARE OF THE CENTRAL SCOTLAND FOREST SO WERE THUS
UNABLE TO COMPARE PERCEPTIONS OF IMPROVEMENT IN THE
AREA/THEIR HEALTH/SAFETY SINCE THE FOREST WORK BEGAN.

Problematic Statements

| FEEL SAFER LIVING IN THIS AREA SINCE WORK ON THE FOREST
STARTED

| LIKE LIVING IN THIS AREA MORE SINCE THE FOREST BE GAN AND FEEL
THAT THE AREA IS IMPROVING

MY HEALTH HAS IMPROVED SINCE THE FOREST HAS STARTED TO BE
CREATED

| AM HAPPIER AS A PERSON SINCE THE FOREST HAS START ED TO BE
CREATED

| MEET PEOPLE MORE FREQUENTLY SINCE THE FOREST HAS STARTED
TO BE CREATED

| AM LESS LIKELY TO STAY LIVING ROUND HERE NOW SINC E THE
FOREST HAS STARTED TO BE CREATED.
THE MOST IMPORTANT BENEFITS OF THE FOREST TO RESPONDENTS

By far the biggest benefit of the Central Scotland Forest which emerged from the
pilot study was that it was felt to be good for wildlife.

Is good for wildlife 63%
Helps stop climate change/global warming 37%
Improves the landscape/views 35%
Social Regeneration Consultants 19
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Helps children to learn about the environment and nature 35%
Can help people to be healthier 32%
Gives people more recreational choice 20%
Makes people feel good 20%
Improves air and water quality 20%
Creates local jobs 17%

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Awareness of Organisations

Scottish Natural Heritage (83%) and the Scottish Wildlife Trust (82%) were those
organisations which respondents were most likely to be aware of. A similarly
high percentage awareness was evident in relation to the Forestry Commission
of Scotland (73%). However, early indications suggest that less than a third of
respondents had heard of the Central Scotland Forest Trust, whilst just 8% had
heard of the British Trust for Conservation Volunteers.

Scottish Natural Heritage 83%
Scottish Wildlife Trust 82%
Forestry Commission Scotland 73%
Central Scotland Forest Trust 32%
British Trust for Conservation Volunteers 8%

Of those respondents who were aware of the Central Scotland Forest Trust, most
had seen either a LEAFLET or SIGN.

THERE WERE NO PROBLEMS WITH THIS QUESTION.

Concluding the Pilot Survey

It is too early in the research, with too small a sample to pinpoint any trends
emerging from high, medium and low areas of forest activity. The pilot surveys
suggests that people in areas of high forest activity may be more likely to regard
the area as attractive (75%) than those in areas of medium (60%) or low (50%
forest activity.

However, there does not at this stage seem to be a great deal of difference in
awareness of the Central Scotland Forest across the three areas. Nor does
there seem to be any difference in perceptions of importance, with a majority of
people in EACH area regarding the Forest to be important to them and their
family.

Clearly there are problems with some of the attitude/statement questions,
whereby they are irrelevant for people who do not live in the area and difficult for
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people who do live in the area but who do not have any concept of the Central
Scotland Forest.

The following wording changes (highlighted in red) are also suggested to remove
the problem of questions being irrelevant. If, however, they still prove
problematical, the question will either not be analysed or will only be analysed for
those that understand it.

| FEEL SAFER LIVING (DELETE ‘LIVING” REPLACE WITH ‘BEING’ ) IN THIS
AREA SINCE WORK ON THE FOREST STARTED (SINCE WORK ON THE
FOREST BEGAN)

| LIKE LIVING (DELETE ‘LIVING' REPLACE WITH ‘BEING’ IN THIS AREA
MORE SINCE THE FOREST BEGAN (DELETE ‘AND FEEL THAT THE AREA
IS IMPROVING’ — double question!)

MY HEALTH HAS IMPROVED SINCE THE FOREST HAS STARTED TO BE
CREATED (SINCE WORK ON THE FOREST BEGAN)

I AM HAPPIER AS A PERSON SINCE THE FOREST HAS START ED TO BE
CREATED (SINCE WORK ON THE FOREST BEGAN)

| MEET PEOPLE MORE FREQUENTLY SINCE THE FOREST HAS STARTED
TO BE CREATED (SINCE WORK ON THE FOREST BEGAN)

| AM LESS (MAKE POSITIVE — CHANGE TO ‘MORE’) LIKELY TO STAY
LIVING (OMIT ‘LIVING’) ROUND HERE NOW SINCE THE FOREST HAS
STARTED TO BE CREATED.

n.b. Interviewees of all ages an in all locations were particularly impressed with
the CSFT leaflet and praised it, and especially the map in glowing terms. A
sizeable supply of these leaflets is recommended for the main survey.

Social Regeneration Consultants 21
December 2005



June 2005

This Project was co-ordinated and managed by:

in association with

eljay research

on behalf of



CSF Social Impact Study — Appendix 2

Introduction

The aim of the pilot day was to test a methodology for carrying out the 12
regional case studies.

Methodology

The following format for the session was developed. It was designed to be as
‘fun’ and interactive as possible but with the aim of establishing a community
view of the social impact and benefits of the Forest. It was intended to last a
maximum of 2 %2 hours including a 15 minute coffee break. A short handout was
given to people as they came in which outlined the background to the work —
they could browse this while waiting for the session to start:

1. Introductions — after SRC staff had introduced themselves each
participant (9 in all) was asked to write on a post-it note

their name,

job title,

what they felt was the main benefit of the office grounds
what they felt was the main benefit of the wider Forest

(10-15 minutes)

2. Warm-up ‘game’ — the group was split into 2 groups of 4 or 5. A wide
range of woodland and other materials were placed on the table and
each group ask to make a sculpture or piece of art that represented the
Forest to them

(15-20 minutes)

3. Background to the study — SRC explained the background to the study
and the purpose of the day

(10 minutes)

4. Quantitative indicators — in teams of 3 the groups were ask to give their
views about a number of indicators grouped under the seven areas of
benefit. They were asked to say whether the indicator made sense to
them and then rank in priority order 1-3 where 1 = most important and 3
IS least

(15 minutes)

5. Site-based interviews — outside in the grounds (barn used because of
poor weather!) each had to interview each other, using a provided site-
based questionnaire
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(20 minutes)

6. Attitude and Behaviour Statements — each was provided with a list and
had to complete the form individually

(15 minutes)

7. Focus group — a short discussion group was held on the social benefits
of the forest using a pre-selected set of prompt questions

(30 minutes)

8. Summary, conclusions and feedback

(15 minutes)

Feedback from the different elements

Introductions

Name Job title Key benefit of the Key benefit of
office grounds the wider
forest
Alice Marie Marketing Beneficial to the Enhancement
Brennan Assistant community of landscape
George Eadie Facilities Officer Fresh Air Somewhere to
enjoy
William Black GIS & Data Officer | Relaxed Sustainability
surroundings
Lynn Fallon Admin Officer Pleasant for a walk | Nice places to

visit

David Delargy

Estates Officer

Community Access

Brings the
countryside
and woodland
environment to
cities and town

Christine Kelly PA You can sit outside | Safe places for
for lunch when the | walking
weather is sunny (hopefully)

Carol Campbell Development Escapism Change

Officer, West
Lothian

Lorraine Nichol Finance Officer Pleasant area to Provides
work in places to visit

Jayne Finance Assistant | Pond Life Forest Walks

McSeveney
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Indicators

Draft Indicator recording form

Do these indicators make sense? If so, which are the most important ones, with 1
being most important, 2 being of medium importance and 3 being least important.
If you can think of any additional indicators please add them at the end.

Area of benefit Indicator Does this Importance
indicator 1-3
make
sense?
Y/N
Yes |2 1 1
Health Numbers attending health
walks
No 1 2 1
3 0
Numbers patrticipating in Yes |3 1 1
green gym activities
No 0 2 1
3 1
Comments Recurrence of participants is more important
First needs clarifying — ‘organised health walks’
Yes |3 1 2
Education Number of schools
participating in forest activity
No 0 2 1
3 0
Awareness of the forest Yes |3 1 2
No 0 2 1
3 0
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Comments Bottom up approach
First one could be worded ‘Classes’ rather than
‘Schools’
Yes 2 1 1
Economy Number of people on
relevant training courses
No 1 2 1
3 0
Number of relevant forestry | Yes |2 1 2
related business start ups
No 0 2 1
3 0
Comments
Yes |3 1 1
Recreational Attendance at forest related
opportunity events
No 0 2 1
3 1
Yes 2 1 2
Number of walkers using the
forest No 1 12 0
3 0
Comments What attendance achieves i.e. Increased
internet hits/ retain information
Yes |3 1 2
Social Number of volunteers
interaction
No 0 2 1
3 0
Yes 2 1 2
Total number of community
participation events No |1 |2 0
3 0
Comments ‘Number of participants’ would sound better than
the second indicator
Social Regeneration Consultants 26
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Environmental

Yes |3 1 1
Reported incidents of
vandalism
No 0 2 0
3 0
Water quality Yes |1 1 1
No 2 2 0
3 1

Comments

Action needs to be taken

Does community involvement have an effect on
the results?

Additional
indicators and
other
comments

Awareness of website
activity

Need follow on work from
the public event

Need qualitative data
Need case studies in both
deprived and un-deprived

areas

Education: Awareness of
forest related industries

Publicity and promotion of
the forest needed

Number of new species
recorded in the forest
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Interviews - Site survey Analysis
5 questionnaires completed

1. How often do you use the grounds? If never, please say why not

One a week

Twice a week

Three times a week

Five times a week

RlRr|R(Rk|-

Every day

2. How long do you normally spend here?

15 — 30 minutes 3
Up to 15 minutes 1
30 — 45 minutes 1

3. Why do you come here rather than staying in the office or going into town?

Fresh Air 3
Relax and clear my head 2
Exercise 1

4. What do you do whilst you are here? Please tick as appropriate

Chat to colleagues

Go for a walk

Sit and eat lunch

Nature study

Other: Walking the dog

Go jogging

Bird watch

[elleliell JJi F-N{6116)]

Sleep

5. Do you feel that the open space could be improved? If so, how?

Tidied it up and better management of | 1
the woodland

More open space within mature 1

woodland

Remove pot holes 1
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Clear of all the dead leaves

Add more colourful flowers

Remove the rubbish

More benches

More paths

More information boards

More art

R

6. On a scale of 1-5, how important to you is having access to this space? 1

being very important and 5 being not very important

very important

quite important

neutral

Not very important

RN

7. Do you feel that the open space has the following benefits? Circle as

appropriate
Yes N Not Sure

Makes you healthier 4 1 0
Makes you more relaxed |5 0 0
Increases your 5 0 0
awareness of nature
Provides more choicein |3 2 0
the things you do and
how you spend your time
Generally makes you feel | 4 0 1
good
Gives you opportunities 2 3 0
to meet people
Other benefits — 1 0 0
opportunity to walk dog
Other benefits — reduces |1 0 0

stress

8. Do you have any other comments?

Generally a good idea as it improves local

communities

Sustainability element is also important
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Your Gender

Female 3
Male 1
No answer 1
Your Age
Upto 18 0
19-30 2
31-40 0
41-60 2
60 Plus 0
No Answer 1

Your Ethnic Origin

White (British) 4
No Answer 1
Disability

Do you consider yourself to be disabled?

Yes
No
No Answer

1O~

Attitude and behaviour statements

Central Scotland Forest Benefits Study

Thinking about the Central Scottish Forest and its development over the last 10 years,
please have a look at the attitude and behaviour statements below. Please indicate your
view by marking each statement on a 1-5 scale, as shown below.

1 Strongly agree
2 Agree to some extent
3 Neither agree or disagree
4 Disagree to some extent
5 Strongly disagree
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Statement

Ranking

No
Answer

| feel safer living in this
area since the work on the
forest started

0

In overall terms, this area
is not as good as it used to
be

| like living in this area
more since the forest
began

The environment in this
area is of poor quality and
is in need of investment

| feel confident in my
(family's) future here

This area/neighbourhood
has a lot of community
spirit

| care about the future of
the forest

The forest is important to
me and my family

| feel that the area is
improving

| feel safe walking in the
forest

| feel that the image of the
area has improved in
recent years

My health has improved
since the forest was
created

| am happier as a person
since the forest was
created

| have pride in where | live
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| meet people more 0 0 2 4 1 2
frequently now

| am more likely to stay 0 0 2 4 2 1
living around here

Focus group discussion

The group felt that Forest is not widely known about — awareness levels will be
low — there is a need to improve signage and identification.

It was noted that the forest should always be referred to as the Forest with a
capital F to distinguish from any forest. To some the Forest is more of a concept
than a real thing.

In terms of the benefits of the Forest to people the following was offered:

Somewhere to go for a walk — but only before 6 p.m.
A place for parents to take their kids

Somewhere that looks nice

A place with lots of wildlife interest

A place with educational value

Eye-catching views

Increased house prices

There was a lot of discussion about the disbenefits — people were concerned
about fires, vandalism and general youth disorder, hence not a safe place to go
in the evening.

Overall it was agreed that the Forest has improved the quality of life in the area,
made it more attractive and improved the image. One member offered the view
that she had moved to the area because of the Forest and remembers it how it
used to be before the ‘greening’ began.

The overall health benefits are seen to be important but are very difficult to
isolate and measure.

Conclusions from the different elements
Handout — fine but should be perhaps a little simpler and sent beforehand

Introductions — worked well — a ‘comfort blanket’. Should perhaps be just a little
more explanation from facilitators about the plan and aims of the day rather than
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waiting until after the introductions and warm-up game — some of the group were
starting to wonder what it’s all about!

Warm-up game — worked well and was enjoyable but very messy — need to be
careful if doing it in someone’s home!! Need a sheet to put all of the materials on

Background to the study — ok but could perhaps be simplified and maybe when
talking about indicators some examples should be used. Could also use photos
when talking about the Forest or any sites.

Indicators — was a little confusion about the purpose of this element. What do
we mean when asking ‘do they have meaning for people? Why do we need to

know?’ If we are going to keep this element in, then need to allocate more time
for it

Interviews — seemed to work very well although there was some comment on
the individual questions and these might need to be adapted for different types of
site

Attitude and behaviour statements  — worked well but maybe too many positive
statements — need a mixture so that not leading

Focus group discussion — worked fine but overall perhaps a little too much to
pack into the time available

4B Stocksfield Hall
Stocksfield
Northumberland
NE43 7TN

Tel: 01661-843643

Fax: 01661-843620

WWW: Www.socialregeneration.co.uk
e-mail: chriscox@socialregeneration.co.uk
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